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PRICE OF NEWS PAPER. 


FIVE HUNDRED AND SIXTY 
TONS SOLD AT AUCTION AT 
AN AVERAGE OF $1.90". 


John Norris’ Second Experiment a 


Success—Bids for 1,050 Tons Re- 
ceived by Mail—Profit Realized on 
the Sale—Toronto Daily Star Ge's 
the Consignment of Canadian Pa- 
per at $1.75. 


On the order of John Norris, Chair- 
man of the Committee on Paper of 
the American Newspaper Publishers’ 
Association, about 560 tons of print 
paper were sold at auction at an aver- 
age price of $1.90% in New York on 
Wednesday, by Adrian H. Muller & 
Son, for the purpose of establishing 
a market price for the product. 

Many of the bids were received by 
mail from newspapers throughout the 
country. Four lots, 560 tons in all, 
were put up, 200 tons coming from 
the Cheboygan Mills, 100 tons from 
the Booth Mills, Ottawa, Canada, and 
two lots of 160 and 100 tons from the 
Aldrich Mills. Buyers were told they 
would have to pay a duty of thirty 
cents a hundred pounds on Canadian 
paper. 

The 200 tons of the Cheboygan pa- 
per were divided as follows: Cincin- 
nati Enquirer, forty tons at $2.02 a 
hundred pounds; Wheeling News, 
forty tons at $2; Fort Worth Record, 
forty tons at $1.95; Philadelphia Mor- 
gen Gazette, forty tons at $1.95, and 
Nebraska State Journal, forty tons at 
$1.90. The Canadian paper was sold 
to the Toronto Daily Star at $1.75 a 
hundred pounds for the 100 tons. The 
Syracuse Herald bought the 260 tons 
of the Aldrich mills, at $1.92 a hun- 
dred pounds. In all, $21,340 was ob- 
tained from the sale. Mr. Norris said 


the prices paid gave a _ reasonable 
profit over the original purchase 
prices. The total mail bids aggre- 


gated 1,060 tons. The list of mail bid- 


ders included: 


Paper. Tons. 
Cincinnati Enquirer (Ohio)...... 40 
Chicago (Ill.) Journal........... 200 
Syracuse (N. Y.) Herald........ 260 
Toronto (Canada) Daily Star... 100 
Duluth (Minn.) Evening Herald. 100 
Duluth (Minn.) News Tribune... 100 
Houston (Texas) Chronicle..... 60 
Fort Worth (Texas) Record.... 40 
Wheeling (West Va.) News..... 40 
Lincoln (Neb.) State Journal.... 40 
Trenton (N. J.) Evening Times. 20 
Wheeling (West Va.) Register... 20 
Phila. Morgen Gazette (Pa.).... 40 

0 RE aes Rares 1,050 


A report is current that the paper 
manufacturers are arranging for auc- 
tion sales of paper in several large 
cities. 





Officials of the International Paper 
Company have announced that sev- 
eral mills which have been shut down 
for four weeks will be started within 
a few days. 
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ROBERT EWING. 


PRESIDENT AND MANAGER NEW 


HE ADVERTISED TOO MUCH. 


Hungarian in Chicago Wanted in Aus- 
tria Betrayed by Newspapers. 


Beldea Walder, an alleged Hungar- 
ian nobleman, but who was stripped 
of his title three years ago, has be- 
come a victim of too much advertis- 
ing. 

His advertisements of real estate 
in local Hungarian newspapers of Chi- 
cago reached the little town of Sceks- 
card, Austria-Hungary, from which 
he fled with the woman who is now 
his wife. 

He did not take the precaution to 
change his name when he came to 
this country with about $14,000 in 
Hungarian money which he had ob- 
tained, it is charged, by forgery. The 
Austrian Government, through its 
Consul at Chicago, put detectives on 
the track of Walder, and he was ar- 
rested at Warsaw, Ind. 

Walder was a real estate dealer and 
banker. He is charged with having 
forged the name of his millionaire 
uncle, Simon Walder, to numerous 
promissory notes and bills of ex- 
change, 





ORLEANS DAILY STATES. 


SALEM GAZETTE SUSPENDS 
After a Chane of One Hundred and 
Seventy-two Years. 


The Salem (Mass.) Gazette, the old- 
est paper in that city and one of the 
oldest in the country, suspended pub- 
lication Saturday. The paper was es- 
tablished as the Salem Mercury by 
Thomas Cushing and John Dabney 
Oct. 14, 1736, and continued until Jan. 
5, 1790, when it became the Salem 
Gazette. Up to that time it had been 
a weekly paper, and it was changed 
to a semi-weekly. It became a daily 
paper in 1892. 

Among the men who made the Ga- 
zette famous were Caleb Foote, who 
remained with it more than 60 years, 
and Nathaniel A. Horton, who was 
one of the editors for nearly a half- 
century, and who made its editorial 
page a great power. During the last 
15 years the Daily Gazette has had a 
more or less checkered career, pass- 
ing through various hands. 








Pulp wood consumption for 1907 
was greater by 301,484 cords than 
that in any previous year. 
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MINNEAPOLIS SALE. 


THE JOURNAL PASSES INTO 
HANDS OF A SYNDICATE 
HEADED BY H. V. JONES. 


Price Paid Is Said to Be $1,200,000o— 
Lucian Swift, J. S. McLain and Will 
A. Frisbie to Retire From the Pa- 
per—New Owners Favor Frank B. 
Kellogg’s Senatorial Ambitions. 


One of the surprising events of the 
week was the sale on Monday of the 
Minneapolis Journal to a syndicate 
headed by Herschel V. Jones, pub- 
lisher of the Commercial West, and 
W. S. Jones. The price paid was 
$1,200,000. 

The Journal was owned by Lucian 
Swift and the Haskall Estate of Bos- 
ton, the controlling interest being 
held by the latter. Mr. Swift, with 
three others, purchased the Journal in 
1886. The paper had been founded in 
1878 and was at the time when Swift 
took hold of it a struggling proposi- 
tion. 

Mr. Swift, who had already had 
considerable experience in the Minne- 
apolis field, having been connected 
with the Tribune of that city for nine 
years, believed that the paper could 
be made a success. His hard work 
and enterprise soon told, and the 
Journal became one of the most pros- 
perous papers of the Middle West. 

Rumors have been current for some 
time that Mr. Swift, who has accumu- 
lated a fortune, was desirous of retir- 
ing from the newspaper business in 
order to devote his attention to less 
pressing interests. 

H. V. Jones, one of the new own- 
ers of the property, is a crop expert 
as well as publisher. He is a man of 
means and stands high in Minnesota 
politics. 

The following announcement ap- 
peared at the head of the editorial 
columns of the Journal Sept. 1: 

“The Journal Printing company, 
under the control of the undersigned, 
will conduct a strong newspaper, in- 
dependent politically, as heretofore, 
absolutely free from corporation or 
clique bias, representing no interests 
and with no syndicate behind it. The 
property has been financed on an in- 
vestment basis for twenty years.” 

It is said that the Journal has been 
acquired by the present owners for 
the purpose of fusthering the political 
ambitions of Frank B. Kellogg, the 
Republican National Committeeman 
from Minnesota and prosecutor of the 
Standard Oil Company, who has an 
ambition to become a United States 
Senator. 

J. S. McLain, the present editor, 
and Will A. Frisbie, the managing 
editor, will retire as soon as the new 
management can reorganize the staff. 





The plans for the new building to 
be erected by Cyrus Curtis in 
Philadelphia for the accommodation 
of the Saturday Evening Post and 
the Ladies’ Home Journal, have been 
completed. 
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ROBERT EWING’S RISE. 


OWNER OF THE NEW ORLEANS 
DAILY STATES BEGAN LIFE 
AS A MESSENGER BOY. 


Was Recently Selected by State Dele- 
gation as Louisiana Member of the 


National Democratic Committee, 


and Was Afterward Appointed One 
of the Campaign 
Chairman Mack 


Robert Ewing, president of the 
Daily States Publishing Company, of 
New Orleans, was unanimously 
chosen by the Louisiana delegation 
to the recent Democratic Convention 
as National Committeeman from 
Louisiana. His elevation to the posi- 
tion held so long by Former Gov- 
ernor Blanchard, is a tribute to his 
influence in Louisiana politics and the 
high standing of his newspaper in that 
State. Since the convention he has 
been selected by Chairman Norman 
E. Mack as one of the executive com- 
mittee of twenty which will manage 
the Democratic campaign. 

Mr. Ewing was born in 1859. His 
ancestors included men who figured 
conspicuously in the early years of 
the republic. His family impoverished 
by the war, he was thrown early upon 
his own resources, and his first em- 
ployment was in the telegraph mes- 
senger service, from which he soon 
reached the ranks of the men of the 
key. 


Managers by 


WORKED FOR JAY GOULD. 

In 1880, when only 21 years of age, 
he moved to New Orleans and became 
manager of the American Union Tele- 
graph Company, which was organized 
and operated by Jay Gould for the 
purpose of forcing the Vanderbilts to 
surrender to him control of the West- 
ern Union Company. 

After this result was consummated 
and the two companies had been con- 
solidated, Mr. Ewing returned to his 
instrument as Associated Press oper- 
ator, and became a participant in the 
great telegraphers’ strike of 1883, at 
which time he was selected to repre- 
sent the entire South from Virginia 
to the Rio Grande, on the national 
executive board which managed the 
strikers’ side of the struggle. The 
strike failing, he paid the penalty of 
leadership and was forced into other 
fields for a livelihood. 

After two years of life in Texas and 
the West, he returned to New Orleans 
in 1885 to assume control of the Balti- 
more and Ohio Telegraph Company’s 
headquarters, and had developed it 
into one of the most important offices 
in the country when the Western 
Union absorbed it. 

SUPERINTENDENT O& FIRE ALARM CO. 

Mr. Ewing’s familiarity with teleg- 
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raphy and electrical construction 
found him immediate employment as 
superintendent of the New Orleans 
City Telegraph and Fire Alarm sys- 
tem, which he served until 1892, when 
he became associated with the States 
as its telegraph editor. 

Later he assumed charge of the cir- 
culation department of the paper, and 
having acquired an interest in the 
property, was chosen its business 
manager in 1897. On the death of 
Capt. J. Pinckney Smith, who was 
long its manager, and Major H. J. 
Hearsey, who was its founder, he ac- 
quired the interest of their estates and 
became the head of the corporation. 
Under his management the States has 
become an_ exceptionally valuable 
property and is regarded as among 
the ablest and best newspapers in-the 
South. It is the leading Democratic 
paper of Louisiana and its voice is 
potent in political as in other public 
matters. 

BUYS SHREVEPORT TIMES. 

In August of this year Mr. Ewing 
completed the purchase of The 
Shreveport Times, the leading daily 
of the State outside of New Orleans. 
The paper carries the full night report 
of the Associated Press, and has a 
large circulation throughout north 
Louisiana. Associated with him in 
the ownership are three members of 
the States’ staff. The property is to 
be developed by practical newspaper 
men and promises to become one of 
the best dailies in the South. 

By appointment of Governors 
Heard and Blanchard he was for 
eight years tax collector of one of 
the city’s important districts, but an- 
nounced his voluntary retirement 
from office after his election this year 
in order that he might give closer 
personal supervision to his newspaper 
property, and increase the usefulness 
of the States as the exponent of 
Democratic doctrine, in the mainte- 
nance of which, he believes, alone lies 
the safety of American institutions 
and liberty. 





Adds Sixty Papers to Its List. 


The Hearst News Service continues 
to show steady growth. The fact that 
its increasing list of patrons come 
from every section of the country is 
an excellent indication of the na- 
tional character of this news gather- 
ing and distributing organization. 
President Mar is constantly receiving 
from clients of the Hearst News Serv- 
ice flattering commendations as to the 
alertness of the service in covering 
the news of the world, and of its ab- 
solute fairness in the treatment of all 
classes of news. During the summer 
months sixty new papers contracted 
for the news report of the Hearst 
News Service. Among them are the 
St. Paul Pioneer Press, the Philadel- 
phia Times, the Dayton (O.) Journal, 
the Oklahoma Oklahoman, the Spring- 
field (O.) Gazette, the Saratoga 
Springs (N. Y.) Sun, the Baltimore 
(Md.) News, and the Amsterdam 
(N. Y.) Sentinel. 





Publisher a Suicide. 


James S. Stackpole, a member of 
the firm of Stackpole Brothers, pub- 
lishers of the Lewiston (Pa.) Gazette, 
while mentally affected committed 
suicide near Mifflintown, Sept. 2, by 
shooting. He was connected with the 
Gazette for more than twenty years, 
and was for a long time an officer in 
the national guard. He leaves a large 
family. 








LEAVES PRESS FOR PULPIT. 


City Editor of New Orleans News to 
Become a Clergyman. 

Peter A. Molyneaux, city editor of 
the New Orleans Daily News, will on 
September Ist turn his back on his 
“first love” and give up newspaper 
work and enter the Theological 
School at Meadsville, Penn, where he 
will round out his preparation for the 
Unitarian ministry. 

Mr. Molyneaux has been in the 
newspaper business for six years, and 
aside from a little work done in St. 











Louis 


and Chicago his 
career has been spent in New Orleans, 


newspaper 


where he was born. He has served 
at various times on the staffs of all 
the afternoon papers in the Crescent 
City, achieving especial success as a 
writer of authority on !abor topics in 
the South. He is 26 years of age, a 
good public speaker and possesses 
qualities which should be of value to 
him in the ministry. 

Mr. Molyneaux has been connected 
with the theatrical business of New 
Orleans, having been press _ repre- 
sentative of the Charles E. Blaney 
Amusement Company ever since its 
entrance into the Southern metropo- 
lis. 

He is married and has a charming 
and interesting wife and a beautiful 
little daughter. He 1s a favorite among 
the newspaper boys “on the row,” 
and counts his friends by the score 
among the best people of the city. 
All wish him every success in his 
chosen profession. 





NEW PUBLICATIONS. 
The National Association of Post 
Office Clerks will soon begin the issue 
of “The Case and Pouch,” a monthly. 


The Chester Valley Times 
make its debut at Coatesville, 


Oct. 1. 


will 
Pa., 


Covington, Okla., has a new paper 
called the Advocate, published by J. 
B. Burke. 


The Messenger is the name of a 
new Catholic monthly issued at Bing- 
hamton, N. Y., and edited by E. Mc- 
Carthy. 


The Mineola Press, an eight page 
weekly, has made its appearance at 
Minola, L. I. W. J. Reinhardt is the 
manager. 





NEW INCORPORATIONS. 
Shreveport (La.) Times Publishing 
Co.; capital stock, $50,000; Robert 
Ewing, editor of New Orleans States, 
New Orleans, La., president; W. C. 
Chevis, vice-president; A. W. Brown, 
secretary and treasurer; to continue 
publication of Shreveport Times. 


Centre Publishing Co., South Or- 
ange, N. J.; capital stock, $50,000; in- 


corporators, Edward H. Fallows, 
William Conover and “William E. 
Parker, of 30 Church street, New 


York City. 


Register Printing Company, Holli- 
daysburg, Pa.; capital, $15,000. 


Insurance Field Co., New York Life 
juilding, Chicago; printing and pub- 
lishing; capital, $30,000. Kentucky 
corporation. 


Christian Organizer Publishing Co.; 
capital stock, $5,000; W. R. Ashburn, 
president, Franklin, Pa. 


Creation Herald Publishing Co., 
New York; to publish newspapers, 
etc.; capital, $5,000. Incorporators: 


Joseph D. Byrne, No. 1968 Seventh 
avenue, New York; Vincent Ciocia, 
No. 100 Pineapple street, Brooklyn; 
Victor S. Setchanow, No. 8733 Bay 
Thirty-third street, Bensonhurst. 


Mineola Publishing & Printing Co., 
New York; newspaper, book and pam- 
phlet publishing, advertising, station- 
ery, etc.; capital, $5,000. Incorpora- 
tors: Parker Norton, Mineola; C. H. 
Wentworth and Harry K. Jacobs, No. 
44 Broadway, New York. 


Pendleton Dudley & Co, New 
York; to publish books, newspapers, 
maps, etc.; capital, $6,000. Incorpora- 
tors: Pendleton Dudley, No. 137 West 
103d street; Frank F. Kirkpatrick, No. 
25 Broad street, New York; Walter 
McLaughlin, No. 1461 Bushwick ave- 
nue, Brooklyn. 


Angelus Publishing Co., Rockford. 
Ill.; capital, $2,500; publishers of the 
Angelus. Incorporators: Charles W. 
Preice, Charles Pueson and William 
Peterson. 





Want Ridder for Governor. 

Herman Ridder, president of the 
New York Staats Zeitung, and one of 
the most prominent citizens of the 
metropolis, is being advanced by his 
friends as a logical candidate for the 
Democratic nomination for Governor. 
The Buffalo (N. Y.) Volksfreund 
comes out with a statement in favor 
of placing the name of Mr. Ridder 
before the State Democratic conven- 
tion and nominating him. Mr. Ridder 
is one of this country’s best known 
Germans and a man of irreproachable 
character. 





Has a Business PULL 


In the great industrial center embracing 
Western Pennsylvania, West Virginia and 
Eastern Ohio with a population of over 
2,600,000, 


The Pittsburg 
Dispatch 


reaches the largest number of homes and 
is read by the men and women who com- 
prise the purchasing power of the wealthy 
district. Advertisements in the DISPATCH 
INSURE prompt RETURNS. 


Speciat ReprEsENTATIVES: 
Wa tace G. Brooxsz, Horace M. Forp, 


225 Fifth Ave.. uette Bidg., 
New York.” we ° 
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AD MEN’S CONVENTION 


NOTABLE ADDRESSES GIVEN 
AT THE KANSAS CITY 
CONVENTION. 


H. S. Bunting Makes a Strong Plea 
for Novelty Advertising — Arthur 
Brisbane Talks on “Yellow” and 
Other Kinds of Journalism—E. D. 
Gibbs, of Chicago, Elected Presi- 
dent. 


The convention of the Associated 
Advertising Clubs of America, held 
last week in Kansas City, was a big 
thing—big in attendance, big in the 
calibre of the men who addressed the 
delegates, and big in the subjects dis- 
cussed. 

Smith B. Queal, through his vigor- 
ous and straightforward talk in his 
opening address, struck a keynote that 
rang through every session of the 
convention. It was the kind of a 
speech that made the delegates feel 
that Queal realized the importance of 
the work the ad men are trying to do 
in improving the advertising business. 

It is impossible to give in these 
columns an adequate report of pro- 
ceedings day by day. Such a report 
would fill twenty pages. All that is 
attempted below is to reproduce the 
best thoughts of some of the distin- 
guished men who addressed the con- 
vention during the week. 

THE PERSONAL APPEAL. 


“The Personal Appeal in Advertis- 
ing” was the subject of an excellent 
address delivered by Henry S. Bunt- 
ing, publisher of the Novelty News, 
of Chicago. Mr. Bunting’s: arguments 
in behalf of the use of novelties in ad- 
vertising were strong and conclusive. 

After stating that the old idea that 
there is only one way to advertise 
had long since been exploded, Mr. 
Bunting said: : 

“Once advertising was shotgun 
work. Broadsides were fired aimless- 
ly at space in the hope of hitting 
something. Then rifle practice crept 
in—the plan of picking a customer 
and shooting straight at him. That 
evolution worked the principle of 
‘personal appeal’ in advertising, and 
we have all found out that the 
stronger the element of ‘personal ap- 
peal’ in any campaign the more suc- 
cessfully it sells goods. 

HITTING THE MARK. 

“Personal appeal in an advertising 
sense is rifle shooting to hit the very 
heart of the prospective customer. 
Whether writing an ad or an epistle 
to get business, the message should 
be pointed just like a pistol, straight 
at the hearts of the people whose 
trade is solicited. This is one phase 
of ‘personal appeal’ in advertising— 








SAN ANTONIO 
GAZETTE 


The Gazette has declared a 20% 
dividend for its last fiscal year. 

For the months of May and June, 52 
days, carried MORE FOREIGN, 
MORE LOCAL, and MORE TOTAL 

usiness than any other paper. 

It carried 24,472 lines MORE FOR- 
EIGN than the Light, and 44,212 lines 
more foreign than the morning paper. 
The Gazette’s local rate is much higher 
than that of the Light. 


All Foreign Business handled direct by 
F. J. STUART, Bus. Mgr. 

















the one phase of the subject perhaps 
that most of you are familiar with. 

“I desire to lay down two funda- 
mental postulates: First, that ‘nov- 
elty’ or ‘specialty’ advertising, so 
called, is personal appeal advertising; 
and, second, that no campaign of 
general publicity is ever completed 
that does not employ novelties or spe- 
cialties in some form to complete the 
work of personal appeal so essential 
to inducing the desire to purchase. 

“Believe me, gentlemen, that in 
preaching this new advertising faith 
to you I come not to destroy but to 
fulfill, I am not taking away your 
bread and butter by proclaiming the 
marvelous merit of ‘specialty advertis- 
ing’ used as a closing argument in the 
really effective advertising campaign. 
I am not depreciating the value of 
space in newspapers and periodicals 
for its wonderful power of general 
publicity. Far from it. 

THROWING THE LIFE LINE. 


“IT am a publisher myself and a 
seller of general publicity. Likewise 
a steady buyer of it from other pub- 
lishers. But as chosen spokesman for 
the National Association of Advertis- 
ing Novelty Manufacturers, an organ- 
ization numbering fifty-two manufac- 
turers of specialty advertising whose 
output of publicity media is not far 
from $50,000,000 a year, I am here to 
throw you a life-line and tell you how 
you can make ‘good to every client in 
these times of search for effective 
ways to secure personal appeal. 

“All advertising is good, when 
good, but some is better than others 
for particular purposes. ‘Novelty’ 
and ‘specialty’ advertising valiantly 
support any campaign of general pub- 
licity and is effective as the closing 
and selling argument of any cam- 
paign precisely because it makes per- 
sonal appeal to individuals. 

WHAT SPECIALTY ADVERTISING Is. 

“Specialty advertising is ‘personal 
appeal’ advertising because it talks to 
the individual in language that he can 
understand. Buying is always an in- 
dividual matter. People may be edu- 
cated in masses, but they don’t buy in 
masses. Their decisions to buy and 
their acts of purchasing are always 
the movements of individuals. Hence 
that method of advertising is the best 
‘closing argument’ of any campaign 
which best singles out the individual 
and makes the greatest impression 
upon him.” 

Arthur Brisbane, of the Hearst pub- 
lications, came all the way from New 
York to give a half-hour talk on “Twen- 
tieth Century Journalism.” Mr. Bris- 
bane said he represented “yellow” 
journalism. He liked the name be- 
cause he invented it. The “yellow” 
journal, he declared, is a perfect re- 
flection of the people’s thoughts. It 
has solved the problem of reaching 
their imaginations and getting ideas 
into their minds. 


BRISBANE'S SPEECH. 

“Our people want excitement,” he 
continued; “they must have it. The 
great daily has two functions: to teac 
and to cause thought. There is no 
doubt that ‘yellow’ journalism has start- 
ed millions to thinking who never had 
done much thinking or reading except 
along trashy lines. The old family 
newspaper and the Fireside Companion 
have almost disappeared. The ‘yellow’ 
journal, while sensational, is clean. 
When the Thaw trial was on in New 
ork ours—Hearst’s—were among the 
few papers that were not condemned 
for publishing indecent reports of it. 
We let the people know what was 





going on, but we printed nothing that 
might not be read to any respectable 
woman. 

“The advertising man is a distrib- 
uter. Upon his intelligent and con- 
vincing work depends the growth of 
industry, the growth of human com- 
fort and the elevation of the standards 
of living. A man can buy only when 
he knows that the thing is for sale. 
A man must be intelligently instruct- 
ed as to the quality of what is offered 
to him, and advertising does this im- 
portant work. 


IMPORTANCE OF THE DAILY. 


“I may be prejudiced, but I believe 
that the daily newspaper is the one 
most important engine in the hands 
of the intelligent advertiser. A good 
saying to bear in mind is this: ‘Repe- 
tition is reputation.’ Only the daily 
newspaper can give you the constant 
repetition that wears away forgetful- 
ness and forces attention. To say a 
thing every day is, of course, the 
quickest, surest path to permanent re- 
membrance. 

“The local newspaper is the local 
intimate friend of the people you are 
trying to reach in each locality. You 
may advertise in the few metropolitan 
newspapers and break ground in a big 
way, but you cannot get all the re- 
sults, and, in my opinion, you cannot 
get the best results unless you bring 
to your aid the daily association of 
the local editor with his local readers. 


DON’T KILL THE EDITOR. 


“Tf you kill the local editor by neg- 
lecting his advertising columns, you 
deprive his locality and the country 
at large of the most important feature 
of public defense and good govern- 
ment. You harm the community, as 
you would harm the farmers if you 
went systematically to work starving 
their watchdogs to death. ; 

“The local editors are the watch- 
dogs of the local neighborhood, and in 
addition to that they are the real de- 
fenders of the public, they do a work 
that a handful of metropolitan news- 
papers cannot pretend to do.” 


BRYAN DROPS IN AND SPEAKS. 


William Jennings Bryan dropped in 
at one of the sessions and made a 
brief speech. 

“IT suppose,” he said, “that a man in 
politics can affiliate with the adver- 
tiser and feel more at home than with 
anyone else, for he who believes in 
politics must realize two things in ad- 
vertising: that the things he wishes 
made known to the people must be 
advertised and that the thing he 
makes known will be accepted by the 
public. You -are interested in the 
means by which your wares shall be 
made known to the public. The man 
in politics is interested in getting his 
ideas before the people, for until the 
people understand a thing they can- 
not sit in judgment.” 

The people will take a thing that 
will stand the test of a trial, Mr. Bry- 
an said, and that is as true in politics 
as in commerce. “I say this,” he said, 
“to show you how harmonious your 
work is with mine. The man who ad- 
vertises with the idea merely of get- 
ting a profit is engaged in a tempor- 
ary occupation. This is true, too, with 
the man who advocates some policy 
or set of policies. The more the peo- 
ple know about a thing the better it 
will be for the one who advocates it 
and the more it satisfies them the 
longer they’ll use it.” 


THE SOCIAL PROGRAM. 


Thomas Balmer, general manager 
of the Street Railways Advertising 





Co., New York and Chicago, spoke on 
“Advertising Impressions During Idle 
Moments,” and A. F. Sheldon, presi- 
dent of Sheldon University, Chicago, 
talked on “Advertising and its Rela- 
tion to Business Building.” Excerpts 
from these addresses will be printed 
in these columns next week. 

The social program provided by 
the ad men of Kansas City was un- 
usually attractive. It included visits 
to the Armour Packing Plant and 
Stock Yards, field day events at one 
of the parks, a country dinner at Elm 
Ridge, an automobile ride over 52 
miles of boulevard and parkways, a 
Dutch lunch at Electric Park given 
by the Manufacturers’ and Merchants’ 
Association, a dinner at the Cafe Mor- 
ton,-and a band concert and fireworks 
display. 

The following officers were elected 
for the ensuing year: E. D. Gibbs, 
Chicago, president; A. G. Samuels, 
St. Joseph, Mo., vice-president; W. E. 
Emery, Indianapolis, secretary, and 
Leo Landau, St. Louis, treasurer. The 
directors are: A. J. Haarmeyer, Cin- 
cinnati; W. E. Manley, Omaha; Frank 
Sohance, Minneapolis; Byron Orr, St. 
Louis, and A. B. Lipscomb, Louis- 
ville. 

Louisville was selected as the next 
place of meeting. 





AD CLUB’S OUTING. 


Cincinnati Members Enjoy a Corn- 
roast and Chicken Dinner. 


The Advertisers’ Club of Cincinnati 
gave their third and last outing of the 
summer at Avoca Park on the Little 
Miami River. The members trolleyed 
to this garden spot; enjoyed a trip 
through an old flour mill 108 years 
old; motor-launched to Port Royal, 
where the summer cottage of one of 
their members, C. Oskamp Daller, is 
located, and enjoyed a novel corn- 
roast and chicken dinner on the veranda 
of the club house at Avoca Park. 

The decorations were unique. At 
the head of the table where President 
D. B. Gibson sat—flanked by the 
guests of the evening, George Puchta 
and R. E. Morrison of the Greater 
Park League—a great shock of corn 
stalks entwined with wild flowers and 
feathery greenery of the woodland, 
formed a table piece of unusual rustic 
beauty. The addresses were along the 
line of the beautifying of Cincinnati, 
and at their conclusion a resolution 
was read by Ren Mulford, Jr., pledg- 
ing the club to indorsement of the 
park plan and active work for the 
establishment of a Park Commission. 

In September the club will’ resume 
the midweek luncheons which were 
the source of so much interest and 
profit earlier in the year. 





The Two Harbors (Minn.) Iron 
Post has been revived by Mr. and 
Mrs. A. De Lacy Wood. 











The WANTS ADS Tell the 
Story in Philadelphia 


The Morgen Gazette, the great 
German daily of the city, is a 
leader in this class of advertis- 
ing. Together with the Eve- 
ning Demokrat, recently pur- 
chased, the Gazette offers an 
exceptional oportunity to ad- 
vertisers. Send for rates and 
further information. 


Examined by the Association of Amer- 
ican Advertisers. 
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Some time ago the Montreal Star 
decided to draw the lines a little 
tighter in regard to certain kinds of 
advertising that are now regarded by 
the better class of newspapers as ob- 
jectionable. The result of the adop- 
tion of this policy has had the effect 
of increasing the volume of the better 
kind of advertisements and of greatly 
increasing its circulation. It is the 
experience of most publishers that 
this policy is not only morally desir- 
able but pays from a business stand- 
point. 





The editor of this newspaper is in 
receipt of an invitation to attend the 
housewarming of the Springfield (IIl.) 
News, Sept. 18 and 19. It is in the 
form of a stereotype matrix and in 
one corner bears this inscription: 
“We hope your impression of our 
new home will be as deep as the im- 
pression on this mat.” 





The Dayton (O.) Daily News, 
which has been ten years under the 
present management, printed an edi- 
torial last week calling attention to 
the fact and thanking its many friends 
for the loyal support given it during 
this period. The News deserves the 
success it has achieved under the di- 
rection of its present owners. May 
another decade bring to it still greater 
prosperity. 





HOW DAVIS WON THE PRIZE. 
In a former issue of THe Epitor 
AND PUBLISHER attention was called to 
the fact that candidates for public of- 
fice are using the advertising columns 
of the newspapers to advance their in- 
terests to an extent hitherto unknown. 
The successful results of this com- 
paratively new method of campaign- 
ing are already being recorded. One 
of the most notable instances that 
has come under our immediate ob- 
servation is that of J. McCan Davis, 
of Springfield, Ill, who was a candi- 
date for the Republican nomination 
for Clerk of the Supreme Court at 
the primary election recently held in 
that State. , 
Mr. Davis, who is a newspaper cor- 
respondent and the author of several 
notable books, believing that newspaper 
publicity has a greater pulling power 
than any other form of presentation, 
purchased advertising space in a large 
number of State newspapers and filled 
#t with articles concerning his candi- 
dacy. 
His chief competitor was Christo- 
pher Mamer, the present incumbent 
of the office. As Mr. Mamer is a Chi- 





cago man with strong organization 
support in that city, Mr. Davis real- 
ized that he could not hope to win 
out in Chicago and so directed all his 
appeals to the Republicans of the 
State at large. 

He did not ask for editorial “puffs” 
but prepared his own “copy” and di- 
rected its use in such a way as to 
make it plainly appear as advertising. 
No paper was too small to receive his 
attention. Mr. Davis argued that as 
the voters who read and reflect most 
on political matters live in the coun- 
try and the smaller cities, the country 
newspaper in proportion to its circulation 
was worth infinitely more to him than 
the big city papers for getting the at- 
tention of the individual voter. That 
is why he used the country papers to 
reach the voters of Illinois. 

The copy sent out consisted of dou- 
ble column, fifteen-inch ads set in 
eight point body and black face type, 
and a few short single head readers. 

Mr. Davis’ theories worked out per- 
fectly in practice. Mamer got the 
bulk of the Chicago vote, but when 
the country precincts were heard from 
the Chicago man was overwhelmed. 
In many counties his vote was five or 
six times the total vote of the other 
six candidates. Mr. Davis won out 
hands down. His election in Novem- 
ber is regarded throughout the State 
as a foregone conclusion. 





NEWSPAPER MEN IN POLITICS. 

Bertram Ellis, editor of the Keene 
(N. H.) Evening Sentinel, and Rose- 
crans W. Pillsbury, editor of the Man- 
chester Union, are candidates for the 
Republican nomination for Governor 
of the State. 





R. L. O’Neal, editor and publisher 
of the Huntsville (Ala.) Mercury, is 
a candidate for mayor of that city. 


Benno Lowey, secretary of the New 
Yorker Zeitung Publishing and Print- 
ing Co., is seeking the Republican 
nomination for Attorney General of 
New York. 


J. D. Goodrich, editor of the Hemp- 
hill (Tex.) Leader, has been nomi- 
nated for representative to the State 
Legislature from his district. 


Elmer Jessee, publisher of the Elis 
County Chronicle, at Arnet, Okla., is 
a candidate for re-election to the 
lower house of the Oklahoma Legis- 
lature. 








The Modern Painter Publishing Co. 
of Camden, N. J., has been dissolved. 





SEPTEMBER 5, 1908. _ 





MR. MUNSEY’S VIEWS. 


HE HAS NO INTENTION OF IN- 
VADING ENGLISH NEWS- 
PAPER FIELD. 





The United States Good Enough for 
Him—Some Reasons Why an Amer- 
ican Publisher Would Not Succeed 
Abroad—An Ideal Journalism—Suc- 
cess of the Philadelphia Times. 


Frank A. Munsey, who returned last 
week on the Kronprinzessin Cecilie 
from his annual vacation abroad, was 
hard at work in his office in the Flat- 
iron Building when I called to see him 
on Friday. 

He looked as though his trip had 
done him a world of good, as his eyes 
were bright, his face was well tanned 
and his whole appearance was that 
of a man who had had a good rest. 

“I had a very pleasant time while 
I was away,” he said, “and come back 
to my work with renewed strength. 
I visited London, Paris, Germany and 
Switzerland. As usual I did consid- 
erable motoring, a diversion of which 
I am very fond. I saw Sir Alfred 
Harmsworth and had a chat with him 
about the newspaper _ situation 
abroad.” 

“It is ‘rumored that you intend to 
take a dip into English journalism. 
Is such the fact?” 

WILL KEEP OUT OF ENGLAND 

“It would be folly for an Americdn 
newspaper publisher to undertake to 
conduct a daily in England,” replied 
Mr. Munsey. “The conditions over 
there are entirely different from those 
prevailing here and it would take a 
man a long time to acquire the cor- 
rect idea of the English viewpoint. 

“Then, too, there is a strong feeling 
in England against Americans or any- 
thing emanating from this country. I 
attended the Olympic athletic games 
several times and was surprised to note 
the feeling against our representatives. 
It makes no difference how much 
Englishmen may hate Germany, France 
or any other nation, they had much 
rather see one of them win a contest, 
whatever it may be, than America. 

“Should an American publisher un- 
dertake to enter the English news- 
paper field as a competitor, he would 
not only be handicapped by his lack 
of knowledge of conditions in that 
country, but he would have the in- 
born prejudice of the people to con- 
tend with. I have no intention or 
even desire to undertake such a task. 

SATISFIED WITH HOME FIELD. 

“Personally I am a strong admirer 
of English journalism. It comes 
pretty near being ideal, but it would 
not do for this country. I am satis- 
fied that the field here is large enough 
to afford me all the opportunity I de- 
sire for the exercise of such ability 
as I possess. 

“My four newspapers are all doing 
well. The Philadelphia Times, my 
latest venture, which I started a few 
weeks ago, is making remarkable 
progress. The people of Philadelphia 
have given it a warm welcome and 
there is every indication that it will 
be a success.” 

“Have you any intentions of adding 
to your list of newspaper properties?” 
I inquired. 

“Yes,” replied Mr. Munsey. “I am 
in the market for first class properties, 
the owners of which are willing to 


dispose of them at their real worth.” 





ABOUT A BOOMING CITY. 


Superior Telegram Tells of the Re- 
markable Advantages of Superior. 


If you have never visited Superior, 
Wis., you should write to the Superior 
Telegram for a copy of its Commer- 
cial Club’s industrial edition issued on 
August 8 It’s an eye opener. Its 
96 pages are packed full of informa- 
tion about one of the most enterpris- 
ing cities of the lake region. 

No one can read its pages without 
being impressed, nay astounded at the 
marvelous growth of the city during 
the last decade and its advantages as 
a business centre. In 1900 Superior 
had a population of a little over 
11,000. To-day its estimated popula- 
tion is 45,000, a gain of 300 per cent. 

The city promises to become in the 
near future one of the country’s great- 
est shipping ports. As a manufactur- 
ing centre it has already become one 
of the leaders. Eight millions of dol- 
lars were paid out in wages by its 
steel, shipyard and other works dur- 
ing the past year. 

This industrial number of the Tele- 
gram is the largest newspaper ever is- 
sued in the State of Wisconsin. It is 
abundantly illustrated and the articles 
it contains are interesting enough to 
hold the attention of the reader—and 
that is saying a good deal for an in- 
dustrial edition. 








TIRESOME ‘GABBLE. 


Some of the Things Reporters Are 
Obliged to Listen to. 

“ve got a good scoop for you— 
our club’s going to give a picnic.” 

“What does it cost to put an ad in 
the paper?” 

“You want to go easy on that; I’m 
a friend of your boss.” 

“Who writes the items for you after 
you bring them in?” 

“Tf I was you I’d be going to some 
show every night.” 

“To decide a bet, how many rounds 
did John L. Sullivan and Jas. J. Cor- 
bett fight?” 

“[’m gding to Europe this summer. 
Would your paper pay my expenses 
if I'd send letters telling all about my 
trip?” 

“T don’t see how you can make up 
so many lies.” 

“Be sure and send back this photo. 
It’s the only one of me I have.” 

“Put it in that I’ve gone to New 
York. I ain’t going, but I want a 
certain girl to see it.” 

“Get me a pass to the ball game, 
will you?” 

“T wish you would put a rub in the 
paper on a fellow I know.” 

“I know how it is—you want to 
spread this story a whole lot so you'll 
get more money for it.” 

“Don’t you have to vote the way 
your editor does?” 

“Tf you print anything about it I'll 
quit taking your sheet.”"—New Or- 
leans Daily States. 





Gillilan at Richmond. 


Strickland W. Gillilan, “the Balti- 
more American Man,” whose work as 
a humorist has brought him fame and 
pushed him out on the lecture plat- 
form where he is making good and 
making money, spoke at the Richmond 
(Ind.) Chautauqua Aug. 25. As he 
formerly lived in Richmond, where 
he worked on the Paladium for some 
time, the people turned out in great 
numbers and gave him a welcome he 
will not soon forget. 
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PERSONALS. 


John Fox, Jr., formerly a reporter 
on the New York Sun, and more re- 
cently one of the successful American 
novelists, is soon to become a bene- 
dict. His bride will be Fritzi Scheff, 
the opera star who was divorced from 
her husband, Baron Von Bardeleben, 
a few months ago. 


James Creelman, the journalist, war 
correspondent, and magazine editor, 
was among those who sailed Wednes- 
day on the Lusitania of the Cunard 
Line. Mr. Creelman will spend five 
weeks abroad. 

E. J. Ridgway, editor and publisher 
of Everybody’s Magazine, and Samuel 
G. Blythe, a well known writer, were 
in an automobile that was held up by 
the police for fast driving while speed- 
ing through Long Island City August 
28. The chauffeur was. arrested. 





Frank Willard Kimball, city editor 
of the San Luis Obispo (Cal.) Daily 
Telegram, and Mrs. Kimball, have 
been spending their vacation at San 
Jose. 


J. E. Deffenbaugh, editor of the 
American Lumberman, of Chicago, 
has offered a loving cup to the lum- 
bermen winning two out of three of the 
ball games played between Memphis 


and Nashville teams. 


Mrs. Mary E. Hart, one of the best- 
known newspaper women of the Pa- 
cific Coast, has been named as com- 
missioner of education and art for the 
Alaska-Yukon-Pacific Exposition, rep- 
resenting Alaska. 


W. B. Blanchard, formerly editorial 
writer on the Des Moines Tribune, 
has just issued a little volume entitled 
“Saturday Night Sketches and Other 
Pen Pictures.” Most of the sketches 
have appeared in the Tribune as edi- 
torials. The book is illustrated by 
Harold Wells. 


Ernest L. Waitt, a Boston journal- 
ist, is having great success in writing 
vaudeville sketches. Recently in col- 
laboration with Russell A. Wood, he 
completed the manuscript of a four- 
act play which will probably be pro- 
duced in Boston this fall. 


Edward Hughes, telegraph editor of 
the Philadelphia Press, has undergone 
a successful operation for empyema at 
Reading, Pa. 


Li Sum Ling, editor of the China 
Mail, is in London taking in the 
sights. 


Josephus Daniels, of North Caro- 
lina, head of the literary bureau of 
the National Democratic Commitee, 
is spending much of his time at head- 
quarters in New York City. 


Richard E. Connell, editor of the 
Poughkeepsie News Press, was one of 
the speakers at the Democratic Sixth 
District barbecue held at Glendale, 
N. Y., last Saturday. 


William B. Trainer, one of the pro- 
prietors of the Suffolk Bulletin, is ill 
of tonsilitis at his home in Hunting- 
ton, Lk 

Tomas Servando Gutierrez, editor 
of the Diaro de la Marina, of Havana, 
is in New York on business. 





A. P. Gardiner, publisher of Modes 
and Fabrics, New York, recently made 
an automobile trip from that city to 


Fort Covington, N. Y., his old home. 





THE EDITOR AND PUBLISHER. 


W. T. Larned, formerly dramatic 
critic of the St. Louis Republic, edi- 
tor of the picture supplement of the 
New York Mail and editor of the Lit- 








W. T. Larnep. 
erary Zoo in- Life, is the adapter of 
the version of “The Devil” now being 
produced at the Belasco Theatre, New 


York. ’ 

Alfred C. Newell, formerly engaged 
in newspaper work in “Atlanta, and 
now in the life insurance business, is 
receiving the congratulations of his 
friends on winning the Ben Williams 
prize offered by the National Asso- 
ciation of Life Underwriters for the 
best on “Publicity from the 
Standpoint of the Agent, the Company 
and the Policyholder.” 





— é 


essay 


Thomas W. Mackail, a New York 
City newspaper man, recently inherit- 
ed $86,000, his late mother’s share of 
the Mackail estate in Edinburgh, Scot- 
land. He has been employed on the 
New York Press, Globe and Collier’s 
Weekly. 


Col. M. A. Aldrich, formerly man- 
aging editor of the St. Louis Star, 
and more recently one of the editors 
of the Chattanooga (Tenn.) Times, is 
visiting friends in Taunton, Mass. 


Samuel R. Moseley, of Hyde Park, 
Mass., editor and owner of the Hyde 
Park Gazette, is spending his vaca- 
tion at Gloucester, Mass. 


Andrew J. Aikins, editor of the Mil- 
waukee Evening Wisconsin, will on 
Oct. 31 celebrate his eightieth birth- 
day. Mr. Aikins is at his desk every 
day, rain or shine, and takes as much 
interest in newspaper work as he did 
twenty-five years ago. 


J. C. Morris, general nianager of 
the Charleston (S. C.) Post, was in 
New York this week on business. 





Tremain Goes to Albany. 

John F. Tremain, who has been act- 
ing news editor of the Associated 
Press in New York City for several 
months, has been appointed Albany 
correspondent, succeeding John P. 
Gavin, who will join the headquar- 
ters staff. Mr. Tremain’s many 
friends in Albany, where he repre- 
sented the old Publishers’. Press As- 
sociation for some time, are preparing 
to give him a hearty welcome when 
he arrives. 





GEORGE P. ROWELL DEAD. 


Former Publisher of Printers’ Ink 
Passes Away at Poland Springs. 
George P. Rowell, one of the best 

known advertising men in the United 

States, died at Poland Springs on Fri- 

day, August 28, after a month’s ill- 

ness. The body was taken to Lancas- 

ter, N. H., his beyhood home, for 
burial. 

Mr. Rowell returned to New York 
last May after a year’s absence abroad 
with his wife. Soon after his arrival 
he was interviewed by a representa- 
tive of THe Eprror AND PUBLISHER, the 
article appearing in the issue of May 
30. This was probably the last inter- 
view he gave for publication, as he 
left town the following week for New 
England, where he intended to spend 
the summer. 

Mr. Rowell was born in Concord, 
Vt., on July 4, 1838. He was educated 
at Lancaster (N. H.) Academy. In 
1865 he founded the advertising 
agency of George P. Rowell & Co. 
at Boston. Two years later he re- 
moved to New York and began the 


publication of the American News- 
paper Directory in 1869. In 1888 he 
established Printers’ Ink, a weekly 





Greorce P. Rowe Lt. 


publication. He sold a controling in- 
terest in the paper a few weeks ago 
to J. D. Hampton, H. A. Biggs and 
John I. Romer. 

Mr. Rowell was a life member of 
the New England Society of New 
York, a member of the American 
Geographical Society, New York His- 
torical Society, American Forestry 
Association, New York Chamber of 
Commerce, Society of Mechanics and 
Tradesmen, and New York Charity 
Organization Society. He was a 
member of the Sphinx, Union League 
and Merchants’ Clubs of New York. 








PICTURES MAKE 
CIRCULATION 


Daily Photograph Service—Biggest, Best, 
Cheapest. Weekly Matrix Service—Men, Women 
and Events. Sent on trial without charge. 


GEORGE GRANTHAM BAIN, 
82 Union Square, New York City. 


TYPEWRITER RIBBONS 


3 for $1.00 delivered. 

ANY MACHINE, ANY COLOR 

RECORD OR COPYING 
Western Ribbon Co., San Mateto, Cal. 
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SITUATIONS WANTED. 
Advertisements under this classification will 
cost One Cent Per Word. 





TEN YEARS’ EXPERIENCE 
As a writer, editor, proofreader. Educated, 
young. Want place on non-technical weekly 
or monthly with chance to invest if mutually 
satisfactory. Address: “Accurate,” care THE 
EDITOR AND PUBLISHER. 





BUSINESS OR ADVERTISING 
MANAGER 
With a clean record; capable, energetic and a 
business getter. Writes ads. and plans adver- 
tising campaigns with great success. Not out 
of a job; want to better myself, and get a 
change of climate for health of wife. Can 
prove ability as a business producer, and am 
thoroughly familiar with every detail of news- 
paper work. Fifteen years’ advertising ex- 
perience. References the highest, including 
present employer. A reasonable salary and a 
share of the increased profit that I bring you. 
I can also furnish a high class managing or 
city editor, college education, forcible writer 
with years of actual newspaper work to back 


him. Can arrange to make change October rst. 
Address “Hustler,” care of The Editor and 
Publisher. 


CARTOONIST, GENERAL SKETCH 
ARTIST. 

Original and of acknowledged ability wishes to 

change. Reasonable salary. Franklin, 309 

First avenue, N. Y. 


FOR SALE, 
ONLY PAPER IN AGRICULTURAL 
COUNTY. 


1,200 circulation. 
bers, folder, 





Cylinder, 2 C. & P. job- 
gasoline engine, cutter, etc. 
Price $2,350. Cost $2,700, not counting sub 
scription list, good will, etc. Discount for 
all cash. Only reason for selling, pour health 
and bereavement. Address Standard, Saluda, 
Ss. C. 





ADVERTISING MEDIA. 


CONNECTICUT. 








MERIDEN MORNING RECORD. 


Uid established newspaper, delivering more 
tian 90 per cent. ot its circulation directly 
uito homes. Only two-cent newspaper in city. 
Vupuiation of field covered exceeds 60,000. 





NEW YORK. 





BUFFALO EVENING NEWS 


with over 94,000 circulation, is the only Want 
medium in Buffalo, and the strongest Want 








medium in the State, outside of New York 
City. 
WISCONSIN. 
THE EVENING WISCONSIN, 
Milwaukee. 


By the Evening Wisconsin Company. 
Daily average for 1907, 28,082. 





WASHINGTON. 


THE DAILY TIMES. 
AND THE SUNDAY TIMES. 
SEATTLE, WASHINGTON. 

Brings best results for money spent for adver- 
tising In the Pacific Northwest. Published even- 
ings and Sunday morning. 

Classified ads. 10 cts. a Mne Daily, 15 cts. a 
line Sunday. Six words in a line nonpareil. 








COMICS, NEWS FEATURES, 
FICTION 


Why Not Build Up Your Saturday After- 
noon Circulation? 





Features in matrice, plate or copy form 
at prices in conformity with conditions. 


WRITE US 
FEATURES PUBLISHING CO. 
140 WEST 42nd ST. 
NEW YORK 

















THE LOVEJOY CO., Established 1853. 
ELECTROTYPERS 


and Manufacturers of Electrotype Machinery, 





444-446 Pearl Street NEW YORK 
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THE ADVERTISING WORLD. 





TIPS FOR THE BUSINESS MAN- 
AGER. 


Five thousand line contracts for the 
Union Watch Company are being 
placed by Jules P. Storm, 20 Vesey 
street, New York, in papers in the 
larger cities in the South and Middle 
West. 


Renewals for the advertising of the 
M. A. Packard Shoe Co. are going 
out through the Shumway Agency of 
Boston to papers in Ohio in which 
the company has agencies established. 





W. J. Morton, Jr., Brunswick Build- 
ing, New York, is sending out renew- 
als for the Kops Brothers Nemo cor- 


set. The copy calls for 5,000 lines. 





The Page’s Liquid Glue advertising 
is being placed by Wood, Putnam & 
Wood, of Boston, in Southern and 
Middle West papers. Fifteen inches, 
twenty-six times, will be used. 


The United States 
109 East 15th 
contemplating a 
campaign. 


Brewing Co., 
street, New York, is 
general publicity 


The vigorous campaign which has 
been inaugurated in New England by 
the Austin Biscuit Company, through 
Lord & Thomas, of Chicago, has 
stirred up the National Biscuit Co. to 
place special display advertising in 
leading mediums. 


John Lee Mahin, of Chicago, is 
making renewal contracts for N. K. 
Fairbanks’ Cottolene. Fourteen thou- 
sand lines will be used. 








Wood, Putnam & Wood, of Boston, 
are handling 1,000 lines for Rice & 
Hutchins’ Educator Shoe in cities 
where agencies have been established. 


C. William Wurster, of the New 
York office of Wyckoff, Church & Par- 
tridge, is making contracts with Sun- 
day papers for nine insertions of 150 
lines each for the Continental Tires. 


Fall copy for the L. A. Crossett 
Shoes is being sent out by the Frank 
Presbrey Co., 3 West 29th street, New 
York. 


The Askin & Marine Co. is placing 
1,000 inches under annual contract in 
a selected list of cities, through L. C. 
Bartlett, of Rochester, N. Y. 


The J. C. Ayer Co. of Lowell, 
Mass., will resume its advertising the 
latter part of this month. It is re- 
ported that the list of papers to be 
used will include a number not here- 
tofore employed. 


The Frank Presbrey Co. are plac- 
ing 1,600 line contracts with Western 
papers to advertise C/B Corsets. 








THE ITEM DOMINATES THE 
NEW ORLEANS FIELD 


TOTAL ADVERTISING FOR THE MONTH OF 


ITEM - - - 24,021 ins. 
SECOND PAPER........ 19,745 ins. 
THIRD PAPER ....... 17,918 ins. 
FOURTH PAPER ...... 15,825 ins. 


The Item guarantees advertisers a 
larger total circulation than any other 
New Orleans paper, and a city circula- 
tion larger than any other two New 
Orleans papers combined. See report of 
the Association of American Advertisers. 


SMITH & RUDD 
FOREIGN ADVERTISING REPRESENTATIVES, 
Brunswick Bldg 3d Nat. Bank Bidg Tribune Bldg 
New York. St. Louis. Chicago. 











Some attractive newspaper copy is 
being sent to leading Iowa papers 
for Rosenberg Brothers & Co., Roch- 
ester, N. Y., makers of Fad Clothes, 
by the H. Sumner Sternberg Adver- 
tising Service, New York. 


J. L. Stack, of Chicago, is handling 
five and seven thousand line contracts 
for the Santa Fe Railroad. 


W. C. Lewis, Boston, is making 
yearly contracts for 1,300 lines, for 
Lowney Candies. 


The Anglo American Stock Food 
Co., 208 W. Lake street, Chicago, has 
placed an appropriation for advertis- 
ing with J. Walter Thompson Co.’s 
Chicago office. 





WRONG KIND OF ADVERTISING 


Merchant Tries a New Scheme and 
Gets Into Trouble. 


A merchant of Argenta (Kas.), 
who thought he had discovered a 
way to advertise a special sale that 
wouldn’t cost much, had one of his 
employees go about town after dark 
with a bucket of paint and a brush 
and paint the word “Disposess” on 
the sidewalks in front of several busi- 
ness houses. The man also distrib- 
uted cards bearing the magic word 
among the residences of the town. 

The next morning great was the 
indignation of the businessmen whose 
sidewalks had been defaced. They 
found out who had done the work 
and had him arrested. After the un- 
wise merchant had paid his em- 
ployee’s fine and the expenses in- 
curred in cleaning off the objection- 
able word from the sidewalks he con- 
cluded that next time he wanted to 
get customers to come to his store 
he would advertise in the newspapers. 





NEWSPAPER STAFF NEWS. 


George Rowe, who has spent the 
last year in newspaper work in New 
Orleans, has returned to Los Angeles, 
Cal., where he has joined the staff of 
the Los Angeles Herald. 


John S. Tiedeman has been appoint- 
ed assistant city editor of the St. 
Louis Republic. 


Lannes McPhetridge, of Indianapo- 
lis, for several years editor of the 
Winona Daily Review, published dur- 
ing the Winona assembly and Bible 
conference season, has resigned and 
will take a position with the State 
Board of Agriculture. 





Lord & Thomas in New York. 


Lord & Thomas, of Chicago, will 
shortly open a fully equipped branch 
office in the Second National Bank 
building, Twenty-eighth street and 
Fifth avenue, New York City. A staff 
of writers, illustrators and solicitors 
will be maintained, as in Chicago. 
The New York field has for some time 
furnished the firm considerable busi- 
ness. 





Looks Good in New England. 

T. F. Flynn, of the Beckwith 
| Agency, New York, has returned from 
|a trip to New England. He said that 
| he found business men in a cheerful 
| mood and ready to talk about adver- 
| tising. The outlook for the fall is 
now exceedingly bright. 








CAPPER’S NEW AD MANAGER. 


Marco Morrow to Handle His Publi- 
cations in the Foreign Field. 


Arthur Capper has appointed Marco 
Morrow, recently secretary of the 
Long-Critchfield Corporation, Chi- 
cago, as director of advertising of the 
Capper publications, with headquarters 
at the office of publication in Topeka, 
Kansas. 

Mr. Morrow, who assumed his new 
position August 17, is one of the best 
known advertising agency men in the 
West—especially in the agricultural 
field. In his nine years with the 
Long-Critchfield Corporation, during 





Marco Morrow. 


which time he incidentally edited 
Agricultural Advertising, he devel- 
oped and handled many of that en- 
terprising agency’s most successful 
accounts. He goes to the Capper 
publications with an experience and 
acquaintance which cannot fail to 
strengthen Mr. Capper’s already strong 
organization. 

In speaking of Mr. Morrow’s ap- 
pointment, Mr. Capper says: 

“The rapid growth of the Capper 
publications made absolutely neces- 
sary a re-organization of my advertis- 
ing department; I needed a head and 
director for it, but I wanted more 
than an ‘advertising manager’; I 
wanted a man who not only would 
get business into my publications, but 
who also had the experience and the 
ability to co-operate with advertisers 
and with agencies in making the ad- 
vertising we carry, pay. Mr. Mor- 
row’s successful record as a cam- 
paigner—in planning, writing and plac- 
ing advertising—appealed to me as 
making him exactly the man I need- 
ed to carry out the policy expressed in 
our slogan—The Capper publications 
make good.’” 

Mr. Morrow will have charge of the 
foreign advertising in the entire Cap- 
per list, including the Topeka Capital 
(Daily and Sunday), Farmers Mail 
and Breeze, Missouri Valley Farmer, 
the Kansas Weekly Capital, and the 
Household Magazine. 





Crowellites Enjoy a Picnic. 


Four hundred employés of the 
Crowell Publishing Co., of Spring- 
field, O., took a day off last week and 
went on a picnic to the Neff grounds. 
An athletic program furnished much 
amusement for the crowd. The fes- 
tivities wound up with a ball game. 








ROLL OF HONOR 


The following publications have 
allowed the Association of American 
Advertisers to make a thorough ex- 
amination of their circulation and 
have received certificates showing the 
actual circulation of their publica- 
tions: 
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BRIEF ITEMS OF NEWS. 
Thirty-three members of the Phila- 
delphia Typographical Union have 
been pensioned under the old age pen- 
sion law adopted by the Union and 
made operative on Aug. I. 





A Viroqua (Wis.) newspaper has 
received $5 conscience money from a 
Turtle Lake man who had failed to 
pay his subscription for five years. 
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OLIN’S “JOURNALISM” 


Review of the Latest Contribution to 
the List of Books on a Popular 
Subject—Wherein the Author Vio- 
lates Some of His Own Rules—A 
Valuable Book for Beginners. 


»’ by. Charles H. Olin, 
of the Boston Evening Transcript, 
(The Penn Publishing Company, 
Philadelphia) is a handy little manual 
for beginners in newspaper work. It 
assumes that the reader is entirely 
unfamiliar with the subject, and con- 
sequently it starts from the founda- 
tions and builds up a structure of in- 
formation and good advice which the 
novice will find of much value. 

At the outset Mr. Olin discusses the 
qualifications of a newspaper man. 
Chief of them, of course, is “a nose 
for news.” While recognizing the ad- 
vantages of a broad education. the 
author is not disposed to overrate 
the college-bred man. If one have the 
needful natural gifts, defects in formal 
training may be corrected by study at 
home 


“Journalism 


SOME OF ITS CONTENTS 


Instructive chapters are devoted to 
the organization of a newspaper of- 
fice, and to newsgathering in city and 
country, with some judicious remarks 
on handling big stories. Two thought. 
ful chapters are given to dramatic 
criticism and one to book reviewing. 

Like other elementary works on 
journalism Mr. Olin’s contains a list 
of locutions to be avoided. In most 
cases his “Don’ts” have the sanction 
of good usage, good sense and good 
taste, and the student will wonder 
why the author so frequently violates 
his own admirable rules of composi- 
tion. The use of “anticipate” for “ex- 
pect” is condemned on page 123, while 
on page 96 Mr. Olin speaks of “a 
more extended report than was at 
first anticipated.” 

“Banquet,” for “dinner” or “sup- 
per” is among the author’s forbidden 
words, and on page 81 he says that 
course dinners “can be referred to as 
banquets.” 

A FEW FINE POINTS 

On page 84 he says that newspaper 
writers should “always put ‘Miss’ or 
‘Mrs.’ before the name of a lady.” Mr. 
Olin’s Index Expurgatorius forbids 
the use of “groom” for “bridegroom” 
and on page 127 he truly says that 
“lady” is a very much _ hackneyed 
word and that in eight cases out of 
ten “woman” would do as well. 

He writes “standpoint” for “pcint 
of view” (page 66), and in one para- 
graph on page 166 “talent”, in the 
sense of ability, appears twice. Mr. 
Olin forbids “standpoint,” and also 
talent for “talents” or “ability.” 
Standpoint is one of the vilest words 
in the shopworn lexicon of newspaper 
English, but “taient” (singular) is de- 
fined by the Certury Dictionary as 
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“mental power of a superior order” 
and is a good enough word for 
Hazlitt, Lowell and others who speak 
with authority. 


THE SPLIT INFINITIVE 


Mr. Olin splits his infinitives, al- 
though he forbids his pupils to do so. 
He would not have them say, “2 wed- 
ding occurred,” although on page 28 
he talks of marriages in high !ife as 
“interesting social occurrences.” The 
careful novice must not say, “he was 
given a dinner,” but Mr. Olin says 
(page 30), “the best men are allowed 
space rates.” 

Incidently it may be remarked that 
the split infinitive and the passive 
verb, followed by an object, can be 
found in the works of English writers 
of genius from Queen Elizabeth’s 
time to this day. 

Common usage, says Mr. Olin, has 
restricted the word “sick” to “nausea.” 
No, not common usage; only a few 
purists. In Shakespeare and _ the 
Bible, as in the works of great Eng- 
lish writers before and since Shake- 
speare, “sick” is used in the broad 
sense of affected with or suffering 
from physical disorder. The persist- 
ent use of “ill” to the exclusion of 
“sick” is a silly affectation, and young 
reporters should be warned against 
it as against any other affectation. 


A SHIP Is “IT” AND “SHE” 

Some “Don’ts” compiled by the 
Chicago Tribune are quoted by Mr. 
Olin with an approval that is in most 
cases deserved, but not in all cases 
Writers are admonished that every 
inanimate object, including a ship, is 
“it”, not “she.” A critic brought up 
in the middle of a desert or on the 
bank of a drainage canal may make 
such a rule, but who that has seen 
a real ship “walking the waters like 
a thing of life,” will obey it? To 
builders of ships, to sailors and their 
bluff captains, and to all the passen- 
gers who speak English, a ship is 
“she.” And so she is to James Feni- 
more Cooper, Captain Marryat, 
Charles Dickens, William Makepeace 


Thackeray, Alfred Tennyson, W. 
Clarke Russell, Oliver Wendell 
Holmes, Henry Wadsworth Long- 


fellow, Robert Louis Stevenson and 
Rudyard Kipling. 


AS TO SCRIPTURAL QUOTATIONS 


This paragraph among the Chicago 
“Don’ts” shows the need of Biblical 
study by the staff of the Tribune: 

“Don’t forget that ‘death is the 
wages of sin’ and that ‘the wages of 
sin’ are death.’ Verbs agree in num- 
ber with their subjects and not with 
their predicates.” 

Why send the Scriptures to the 
heathen in Africa, while smart news- 
paper men in Chicago do not know 
that St. Paul says (Romans VI, 23): 
“For the wages of sin is death”? 

The student will find the chapter 
on proofreading a convenience and, 
while rules of punctuation differ 
widely in newspaper offices, no writer 
can go far astray who follows Mr. 

If occasion arise for a second edi- 
tion of this excellent little book, it is 
to be hoped that the author will tell 
why some expressions are to be 
condemned. Anyone worth his salt 
in a newspaper office naturally likes 
to know reasons for rules of style. It 
would also be well to say something 
about the art of writing headlines, 
and to make suggestions for the 
general reading of the young journal- 
ist. The more good books he reads 
the more ideas he will have and the 
less likely he will be to fall into the 
stereotyped forms of writing that are 
among the curses of the business. 





A DOG WAS THE THIEF. 


Why Govan’s Subscribers Didn’t Re- 
ceive Their Papers. 


Sometimes a dog will show almost 
human intelligence. Whether or not 
dogs reason as men do is a question 
that the scientists are still discussing 
with great animation. 

Down in Govan’s, near Baltimore, 
an English brindle bull terrier played 
a trick on newspaper subscribers that 
showed considerable ingenuity. 

For two days the residents of Bel- 
lona avenue complained that their pa- 
pers had not been delivered. The 
telephone wires were hot with the 
remarks of indignant subscribers who 
wanted to know why they were neg- 
lected in such a shameful manner. 

An investigation was immediately 
begun to locate the trouble. The car- 
riers declared that they had delivered 
the papers as usual. What then, had 
become of them? 

Now it happened that Tubbs, a dog 
belonging to George W. Eisenhauer, 
had been taught by his master to meet 
the carrier on that route at the cor- 
ner, to get the paper and bring it to 
his master. 

The first day the newspapers dis- 
appeared Mr. Eisenhauer was away. 

The next morning when one of the 
family opened the front door there 
was a heap of daily papers on the 
doorstep. On investigation it was 
found that, with the exception of one, 
they were all papers of the day before. 
Then several more newspapers were 
found on the porch. It was then de- 
cided to look for Tubbs, who was be- 
ginning to be suspected by this time, 
and a visit was made to his kennel. 
In the far corner of Tubbs’ domicile 
was discovered another stack of pa- 
pers of the day before. 

There was mystery in the Eisen- 
hauer home until the news-gathering 
propensity of Tubbs was mentioned 
to some of the neighbors. Thereupon 
the mystery was cleared to everyone’s 
satisfaction. The dog had simply 
gathered up all the papers of the 
neighborhood and carried them to his 
master’s home. 





OBITUARY NOTES. 


Edward P. Spoth, assistant foreman 
of the proofroom of the New York 
Times, died suddenly at the home of 
his sister, Mrs. Austin Bush, at East 
Stroudsburg, Pa. of paralysis, Aug. 
27. He was in his fifty-third year, 
and had been an employee of the New 
York Times for over thirty years. 


Walter R. Johns, who established 
the first newspaper in Oil City, Pa., 
in 1862, died at his home in that city 
Aug. 29, aged 83 years. He was a 
veteran of the Mexican and Civil 
wars. Mr. Johns was connected with 
papers in Philadelphia, Washington, 
Columbia, S. C., and Louisville, Ky. 


Harry Knower Shrom, son of 
George Shrom, formerly publisher of 
the Newport (Pa.) Ledger, and since 
November publisher of that paper, is 
dead. 


A. E. Starr, of the Beatrice (Neb.) 
Daily Express staff, and formerly edi- 
tor of the Talmage Tribune, died 
Aug. 25. 


Walter Saalberg, aged 32 years, a 
cartoonist formerly employed on the 
San Francisco Examiner, New York 
Journal and Chicago Chronicle, but 
within the past month engaged on a 





Harrisburg newspaper, died in that 


city August 24. 


John M. Lee, formerly of the Pue- 
blo (Col.) Star Journal and recently 
of Los Angeles, died in the latter 
place Aug. 17. - Mr. Lee had been in 
poor health for some time. 


Lott H. Becker, who for several 
years published the Wyoming County 
(N. Y.) Advocate of Attica, died of 
stoniach trouble at Silver Springs 
Aug. 20. 


A. O. Sutcliff, at one time city edi- 
tor of the Lockport (N. Y.) Review, 
died in New York last week. 





Poetry Pays Double Rates. 
(From the Charlotte (N. C.) Observer.) 
H. H. Whitely, editor of the Wolfe 

City (Tex.) Sun and the Farmersville 
Times, gives notice that obituaries, 
resolutions of respect and other mat- 
ter not news will be charged for at 
3 cents a line. Poetry will cost the 
poet double rates. When Mr. Boffin 
tired of the reading of “The Rise 
and Fall of the Rooshan Empire” 
asked Silas Wegg if he would charge 
any more to shift off to poetry, Silas 
told him the would have to charge 
more for poetry on account of its 
“weakening effect on the mind.” The 
Texas editor seems to hold it in 
somewhat the same regard. 








THE BRITISH AND COLONIAL PRINTER 
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gy 1878, Thursday. 
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London 

A WEEKLY JOURNAL of Home, Colonial 
and Foreign Printing, Engraving, Stationery 
and Bookmaking Trades’ Intelligence, Me- 
chanical and other Inventions Illustrated, 
Novelties in Stationery, Books and Book 
Manufacturer Patents, Gazette and Finan- 
cial Trade News. 

ia Subscription (52 issues), post free, 


The Leading Paper in the United Kingdom 
for the Printing, Engraving, Stationery and 
Allied Trades. 

SOME TRADE OPINIONS. 

“‘A representative printers’ paper.’’—In- 
land Type Foundry, St. Louis, Mo. 

‘‘We do not doubt but that the P. and 8. 
is a good printers’ journal wherein to adver- 
tise our machinery.’’—Paul Shniedenwend & 
Co., Chicago. 

“Very popular publication.’’—Challenge 
Machinery Company, Chicago. 

“The leading journal in England, so far as 
typographical matters are concerned.’’—Mc- 
Miilan Machine Company, Ilion, N. Y 

‘“‘We assure you we appreciate your pub- 
lication.’’—Chandler-Price Company, Cleve- 
land, O. 

*“‘We have long understood the B. and C. 
P. and S. to be the leader of its class in the 
kingdom.’’—Conger Engraving Plate Com- 
pany, Linneus, Mo. 

American firms contemplating opening up 
foreign trade should place their announce- 
ments in this paper. * 

Rates on application to ALBERT O'DON- 
OGHUE, 317 W. 124th St., New York. 

Send for sample copy. 
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NEW ORLEANS NEWS. 


BRIEF ITEMS CONCERNING 
THE STAFF WORKERS ON 
LOCAL NEWSPAPERS. 


(Special Correspondence.) 
New 


ladies 


29.—The young 
won the vacation tour 
given by the Daily States, returned 
Monday the 24th. They all voted the 
States a capital entertainer. The trip 
consisted of a visit to Chicago, New 
York and the leading places of in- 
terest in the Northeast. They returned 
home from New York by steamer Mon- 
day of this week. 

A. B. Chivers on 1st of September 
will sever his connection with the 
Item, of which he has been advertis- 
ing manager for the past twelve years. 
Mr. Chivers’ work here has been high- 
ly gratifying both to himself and his 
employers. He is recognized as the 
“top notcher” in the local advertising 
field. It is understood that for the 
present he will aid the advertising 
committee that is raising $50,000 to 
advertise the city, to secure the funds, 
and will possibly formulate the plan 
for spending it. The committee could 
make no better selection, as he knows 
New Orleans and the advertising busi- 
ness thoroughly. 

J. M. Thompson, president and pub- 
lisher of the Item, has been spending 
a week at his old home in Virginia. 
From there he will go to New York 
for a stay of ten days. This is not 
much of a vacation for a man who 
has the responsibilities of a great 
afternon paper like the growing Item, 
but Mr. Thompson is never satisfied 
unless hard at work. 

A. W. Brown, assistant manager of 
the Daily States, leaves about Sep- 
tember 5 for his annual business trip 
to the Eastern on a hunt for 
business. He will be accompanied by 
his wife, a most charming lady. The 
States is developing into a _ great 
afternoon paper these days and much 
credit is due Mr. Brown for the ef- 
forts he puts forth for its improve- 
ment. 

J. Walker (Johnnie) Ross leaves 
about September 15 for Shrevesport 
to become managing editor of the 
Times. Mr. Ross has been with the 
States for twenty years, and it will 
be like leaving home, still his con- 
nection will be very close with the 
States force, as the Times and States 
are both owned and controlled by the 
same company. 

George Homer, 


Orleans, Aug. 
who 


cities 


who has been con- 
nected with several papers in the 
South, and more recently with the 
papers of this city, is now the press 
agent of the Tulane and Crescent 
theatres. 

Miss S. Bethel, who has been doing 
some good work on the Item classi- 
fied page, was called to her home in 
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Bermingham last week on account of 
sickness of her mother. 

Fred E. Russlander, who has been 
telegraph editor of the Item, will on 
Sept. 1 join the advertising staff of 
that paper. This is not Mr. Russ- 
lander’s first attempt in the advertis- 
ing end of newspaper work and great 
things are expected of him. 

Elmer E. Clarke is now the business 
manager of the Item. Mr. Clarke 
will also direct the advertising end 
of the paper. While not doing any 
outside soliciting, he will see that the 
other boys on the paper do not let 
any grass grow under their feet. Mr. 
Clarke has not been in the Crescent 
City long but has developed consider- 
able strength and made a host of 
friends. 

Col. Robt. Ewing, of the Daily 
States, was in Chicago last week in 
consultation with Mr. Mack and the 
rest of the big Democrats. The peo- 
ple are becoming very fond of “Our 
Robert.” 

The Item is making preparations to 
move into its new building by Sep- 
tember 15. It will have one of 
the best equipped plants and build- 
ings in the South. 

Three vacancies are soon to be 
filled on local papers. They are those 
of the city editor of the Daily News, 
telegraph editor of the Item, and man- 
aging editor Daily States. 

The trade editions of the papers in 
this city will all be out August 31 and 
September 1. 


FrANK LEAKE. 





THE PARAGUAY MARKET. 
Helpful Advice to Proprietary Medi- 
cine Exporters. 


Consul Edward J. Norton, of Asun- 
cion, Paraguay, in a recent report to 
the United States Government on the 
condition of the drug and medicine 
trade, says: 

“A campaign for the building up 
of a trade in proprietary medicines in 
Paraguay should be conducted on the 
lines of similar enterprise in the 
United States, all printed matter, 
however, being in Spanish. Export- 
ers should devote some attention to 
the druggist, and send him hints and 
cuts for displays and give sugges- 
tions for attracting attention to his 
goods. No effort is made here to 
display goods in a striking or attrac- 
tive manner, and “cut-price sales” or 
the many special inducements to buy 
certain articles which are so effective 
in the United States are entirely lack- 
ing in trade methods in this country. 

“A few suggestions from exporters 
along these lines might arouse the in- 
terest of local druggists and assist 
in placing the trade in American 
hands. For the information of ex- 
porters of drugs and patent medicines 
who wish to enter the Paraguayan 
market, a list of the druggists and 
physicians of Paraguay is herewith 
transmitted (on file in the Bureau of 
Manufactures).” 





Southern A. P. Meeting. 

A special meeting of the commit- 
tee appointed at the annual meeting 
of the Associated Press to conside: 
the improvement of the news service 
will hold a meeting at Toxaway, Sept. 
9, to take up the subject of the South- 
ern division. 

published at 
hereafter be is- 
Mas. 


Poultry Success, 
Springfield, O., will 
sued at Binghamton, 





ILLUSTRATING IN BRISTOL. 


Opportunities ‘of American Manufac- 
turers to Furnish Supplies. 


That American dealers in machinery 
and supplies for photo-engravers and 
electrotypers may find in Bristol, 
England, an opportunity for increas- 
ing their trade is shown by a report 
recently made by Consul J. Perry 
Worden. He says: 

“In this city of 360,000 people, a 
pushing seaport, claiming some of the 
best daily newspapers in the United 
Kingdom, there is but one photo-en- 
graving establishment and but one 
electrotyping plant in the entire dis- 
trict. Lithographers and die makers, 
for the most part, meet the demands 
of Bristol merchants and the station- 
ery trade, and newspaper editors 
have but partially broken away from 
tradition, only one newspaper running 
three or four half-tones in a Saturday 
supplement, and another newspaper 
occasionally using an outline drawing; 
while newspaper and job _ printers 
have objected to the laborious mak- 
ing-ready of process blocks. 

“Nevertheless, the illustrated peri- 
odical, both weekly and daily, is in- 
creasing in number and _ popularity 
in England. Merchants and printers 
generally are using half tones more 
and more, and duplicating their en- 
gravings in endurable_ electrotype. 
Apparently there is need only of spe- 
cial effort on the part of those thor- 
oughly familiar with details of the two 
trades to convince printers and prin- 
ters’ patrons here of the advantages, 
at least for certain kind of work, of 
the half-tone engraving over the lith- 
ograph, particularly, perhaps, for work 
wanted in a hurry, and to increz 
somewhat the establishment in Bristol 
for process engraving and electrotyp- 
ing 

“Unworked as the field certainly is, 
it is less to be expected that an en- 
tirely new and independent establish- 
ment would succeed here, especially 
at first, than that printers and news- 
paper publishers, already well estab- 
lished, may be induced to equip them- 
selves for photo-engraving at least. 

“Not one of the several extensive 
newspaper establishments now make 
their own blocks or copy by wet 
plates, and some of the largest prin- 
ters, not caring to expose their forms 
to the critical gaze of competitors, 
do not patronize the one electrotyping 
establishment in Bristol, but send to 
London for electrotyping, thereby 
suffering loss of time and sustaining 
considerable additional expense. 

“The fact that but one printing 
house in Bristol, with some four or 
five copying cameras of the conven- 
tional half-tone engravers type, and 
gathering its trade not from Bristol 
and vicinity only, but from Wales 
and even northern England and Scot- 
land, holds at present much of the 
field here, reveals an opportunity for 
general competition. 

“The additional fact that American 
apparatus is most generally used by 
photo-engravers in Great Britain, and, 
perhaps, also by electrotypers, should 
give what ever assurance is required 
to American manufacturers and deal- 
ers to direct their attention especially 


ise 








SEPTEMBER 5, 1908. _ 


to the southwest of autial Penne 
ican screens are held to be the best 
in the world, and although Germans, 
with the advantage of a reputation 
for early experiments in screen mak- 
ing, offer screens at much lower fig- 
ures, English photographers are said 
to prefer the American product even 
at a higher price.” 





FIGHT ON NEWSPAPERS. 


International RD re Union 


May Establish Paper in Mayfield, Ky. 


Paducah, Ky.—The International 
Typographical Union threatens to put 
in a daily paper at Mayfield to fight 
the papers there that refused to sign 
the of the union printers. The 
strike has caused the Daily Monitor 
to temporarily suspend. The Daily 
Messenger is issuing and Editor J. R. 
Lemon says it will continue to appear. 
The employers claim that the new 
scale submitted is too high for a town 
the size of Mayfield, and that they 
can not afford to pay it. One job 
office has signed up. 


scale 





Little Folks Were Its Guests. 
The largest 
ever seen in 


gathering of children 
Topeka marked the 
Topeka Daily Capital’s recent Chil- 
dren’s Day event. Seven thousand of 
them flocked te the local amusement 
park, Vinewood, with coupons clipped 
from the Sunday Capital, admitting 
them to the gates and also to the in- 
side attractions. Seven thousand 
post cards were distributed at the 
park, showing the picture of a little 
girl holding a copy of the Capital, 
with the words, “My mama let’s me 
read it.” Two watches were given 
to girls, and two to boys, for the best 
short stories on the subject, “How I 
enjoyed the Capital’s Children’s Day 
at Vinewood.” 
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of our offices, 


and increased production. 


Fisher Bldg., Chicago. 





When the time for modernizing your printing equipment has arrived, 
and let us give you exact information about 


“THE HOHLER SYSTEM” 
We will tell you just exactly what we can do for you in the way of economy, safety, 


KOHLER BROTHERS, Electric Newspaper Engineers 
No. 1 Madison Ave., New York. No. 56 Ludgate Hill, London, E. 3. 


send to one 
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